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CMP: ₹711
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Shareholding Pattern (as on March’22)

Key Data

Bloomberg Code TARSONS

NSE Code TARSONS

BSE Code 543399

Industry Plastic Products

Face Value (₹) 2.0

BV per share (₹) 92.1

Dividend Yield (%) 0%

52 Week L/H(₹) 557 / 836

Market Cap. (₹ Mn.) 37,691 

Tarsons Products Limited (TARSONS)

Analyst: Sandeep Abhange
sandeepabhange@rathi.com

Particulars Mar-22 Dec-21 Nov-21*

Promoter 47.3% 47.3% 47.3%

Institutions 9.1% 9.3% 5.9%

Others 43.6% 43.4% 46.8%

Total 100% 100% 100%

(In ₹ mn) FY-21 FY-22 FY-23E FY-24E

Net Sales 2,289 3,008 3,610 4,223 

EBITDA 1,034 1,527 1,769 2,069 

EBITDA Margin 45.2% 50.8% 49.0% 49.0%

PAT 689 1,007 1,098 1,317 

PAT Margin 30.1% 33.5% 30.4% 31.2%

EPS (₹) 12.9 18.9 20.6 24.8

P/E (x) 54.1 37.0 33.9 28.3

*IPO came in Nov, 2021
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 Tarsons Products Ltd (Tarsons) is one of the leading plastic labware companies in India with over ~25% share in the plastic labware equipment market. The company

provides high-quality and cost-effective plastic labware. It has a sales team of 50-member sales team spread across the country focusing on enhancing brand awareness for

Tarsons’ products, besides facilitating distributors. Of the total distributors, 75–80% have been associated with Tarsons for more than two decades. This indicates that the

company has a strong and well-diversified distribution network across India.

 The strong distribution network provides Tarsons with a major competitive advantage, enabling it to serve customers and markets in an efficient and timely manner. The

company has a well-diversified product portfolio with 1,700+ SKUs across 300 products. It maintains a certain level of inventory to meet the requirements of infrequent

customers. Tarsons started supplying plastic labware to Avantor (earlier VWR; acquired by Avantor in 2017); this enabled Tarsons to expand business to new geographies.

Tarsons caters to the branded as well as ODM export market. The company distributes branded products to more than 40 countries through a network of 45 active

distributors.

 The labware manufacturer caters to variety of end-user industries namely Academic Institutes & Research Organization, Pharmaceutical industry, Contract Research

Organization, Diagnostics industry and Exports market. The Academia/Research and Pharmaceutical combined contributed to majority of the end-user industry up to over

~60% of the market. Surge in outsourcing by pharmaceutical companies and increasing awareness and testing requirements is in the diagnostics space is expected to

register accelerated growth in the end-user industries.

 Tarsons runs five manufacturing plants spanning 21,000 sq.m. After building the new manufacturing facility in Panchla and Amta, West Bengal, the company is increasing

its manufacturing capacity for both current and new products, bringing the manufacturing land area to over 42,000 square metres (2x of current 21,256 sq.m).

Subsequently, Tarsons would be able to cater to strong demand from both export and domestic markets and foray into the PCR and cell culture space; this would raise the

target addressable market to ~Rs.12 Bn.

 Tarsons Products reported a robust CAGR growth of 19%/29%/37% in its Revenue/EBITDA/PAT over FY19-FY22 respectively followed by industry leading EBIDTA/PAT

margin which stood at a whopping 51%/31% respectively in FY22. This was mainly led by strong growth in export markets and new product launches. We expect

Revenue/EBITDA/PAT to grow at a CAGR of 18%/16%/14% respectively by FY24 with margins relatively being stable. We initiate our coverage on Tarsons Product

Limited (TARSONS) with a BUY rating and a target price of ₹867 per share.

Tarsons Products Limited (TARSONS)

Beneficiary of next phase of growth in global labware market
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Tarsons Products Limited (TARSONS)

1983
• Formed as TPPL for 

producing reusable 
plastic products

1987
• Expanded product 

line by introducing 
Centrifuge Tubes

2002
• Developed fully 

robotic clean room 
plant for molecular 
biology 
consumables

2012
• Expanded into fully 

automatic 
centrifuge tubes, 
and cryogenic vials 
in Dhulagarh

2019
• Set up line for PCR 

products in Jalan
Industrial Complex 
at Jangalpur

2021-22
• Got listed on Stock 

Exchange, Ongoing 
capacity expansion 
in Panchla & Amta

Incorporation & Evolution

 Tarsons Products has over 36 years of experience in providing equipments to life sciences industry and has successfully built ‘Tarsons’ into a leading Indian company in

terms of revenue in the plastic labware market in India and gained expertise in the production of a wide range of labware products. Over the years Tarsons has built trust

among the scientists community in India & Rest of the World by offering differentiated, user friendly, consistent quality, and cost-effective products, thereby providing an

alternate for high-cost imports.

 Tarsons operates through five vertically integrated manufacturing facilities in West Bengal and is setting up two more facilities in the state. The company has a diversified

product portfolio with 1700+ SKUs across 300 products. It has ~141 active distributors across India and 50-member sales team.
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Tarsons Products Limited (TARSONS)

One of the leading Indian lab ware equipment manufacturing 
company

39+ years of experience in the life sciences industry, 
delivering trusted and high-quality products 

Robust market share in the highly fragmented Indian 
labware market

Diversified product portfolio with 1,700+ SKUs across 300 
products 

Products used in laboratories, academic institutes, 
pharmaceutical companies, CROs, diagnostic companies and 
hospitals

5 vertically integrated manufacturing facilities in West 
Bengal 

Few players in India to have a global reach in the lab ware 
market with 45+ distributors & partners supplying to 40+ 
countries 

Extensive and dedicated distribution network with long-
standing relationships with distributors

Tarsons at a Glance

 Tarsons is an Indian labware company engaged in the designing, development,
manufacturing and marketing of bench top equipment. Their product portfolio
is classified into three key categories which include consumables, reusables, and
others. As of June 30, 2021 Tarsons had a diversified product portfolio with over
1,700 SKUs across 300 products.

 Tarsons is one of the leading Indian company in terms of revenue in the plastic
labware market in India which is estimated as ₹12,250 million as of year 2020 in
value terms and estimated to expand at a CAGR of 16% to reach approximately
₹25,755 million by year 2025.

 The company caters to the global plastic laboratory products market which was
estimated to be USD 8.4 billion in year 2020 and is expected to expand at a CAGR
of ~11% to reach approximately USD 13.8 billion by year 2025.

 Tarsons supplies their products to over 40 countries across both developed and
emerging markets through a blend of branded and ODM sales. As of FY22,
Tarsons had a market share of ~25% in the Indian plastic labware market.
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Tarsons Products Limited (TARSONS)

Caters to wide-variety of industries

 The end customers of Tarsons mainly include research organizations,
academia institutes, pharmaceutical companies, CROs, diagnostic companies
and hospitals.

 Laboratory equipment is used in clinics, research centres, diagnostic centres,
hospitals among others. Various educational institutions also encourage the
set-up of laboratories to carry out research. Advancements in laboratory
equipment led to the development of new vaccines and drugs as it helped in
innovations and rapid tests.

 The rise in chronic diseases also led to an increase in the demand of various
research activities. The presence of a dedicated industry for HIV research and
now Covid-19 has also created ripples across the global laboratory equipment
and disposables market.

 Tarsons enjoy long-standing relationships with its end customers as well as
distributors, by aligning its offerings with their business needs and through the
support of an on-ground sales and marketing team.

 The Academia/Research and Pharmaceutical combined contributed to
majority of the end-user industry up to over ~60% of the market. Surge in
outsourcing by pharmaceutical companies and increasing awareness and
testing requirements is in the diagnostics space is expected to register
accelerated growth in the end-user industries.
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Tarsons Products Limited (TARSONS)

Strong & Widespread distribution 

 Tarsons has a pan-India sales and distribution network that enables it to cater to
a wide range of end customers. It supplies products to end users across India
through authorised distributors.

 The labware producer had 141 active distributors across the country supplying
to various end-user industries. Furthermore, Tarsons has a 50-member sales
team spread across the country and a sub-distributor network which creates
brand awareness for Tarsons products, besides facilitating distributors.

 The company's contractual connection with domestic distributors has lasted
more than ten years on average. However, between 75 and 80% of the
distributors have been working with Tarsons for over 20 years. This shows that
the business has a robust and diverse distribution network throughout India.

 Tarsons gathers a significant competitive advantage from the network, allowing
it to serve customers and markets in an effective and timely manner. The
company receives about 80% of its domestic sales directly from customers and
services them through distributors, creating a win-win situation for both the
company and distributors.

 The major domestic market is concentrated in the Southern and Western region
accounting for over 60% of the total market demand; the growth expected in
these regions is also the highest given the high prevalence of large
pharmaceutical, CRO and biotech companies in these regions.
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Tarsons Products Limited (TARSONS)

Diversified Revenue & Product mix

Consumables

Centrifuge ware 

PCR consumables 

Petri dish 

Pipettes

Cryogenic ware 
(tubes & 

accessories) 

Reusables

Bottles & 
Carboys 

Beakers

Racks

Measuring 
cylinders

Others (jars, 
desiccators etc.)

Others

Vortex shakers 

Centrifuges 

Pipettors

 The global laboratory equipment market is broadly divided into Consumables, Reusables and Others.

The Consumables market. comprises of Centrifuge, Liquid Handling and Cryoware products. The

Reusables market comprises mainly of Bottles, Beakers, Measuring Cylinders, Tube Racks, Flasks and

Carboys which can be used multiple times unlike the consumables.

 The Centrifuge and Liquid Handling market dominate the Laboratory equipment market in addition

to PCR instruments which have seen the highest growth rate given the increasing demand specially

post Covid-19 and a growing cell culture market.

63% of FY22 
Revenues

33% of FY22 
Revenues

4% of FY22 
Revenues

Centrifuge
14%

Liquid 
Handling

26%

Bottles & 
Carboys

6%

Cryoware
7%

PCR & Cell 
Culture

41%

Others
6%

Split of Global Market size 
of Plastic Labware (2020)
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Tarsons Products Limited (TARSONS)

Cont..
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Tarsons Products Limited (TARSONS)

Key Growth Drivers
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Tarsons Products Limited (TARSONS)

Robust sales and 
distribution 
network with a 
broad geographic 
reach

Manufacturing 
facilities with 
state-of-the-art 
automation

Long-standing 
relationships 
with a diverse set 
of key end-
customers 

Leading Indian 
supplier to the 
life sciences 
industry with a 
well-known 
brand and a wide 
range of high-
quality, 
diversified 
customers.

Promoter with 
extensive 
experience, 
backed by a top-
notch 
management 
team, and 
supported by an 
experienced 
board of 
directors

Financial track 
record with 
efficient capital 
allocation & 
streamlined 
operations 
ensuring 
consistent high 
profitability

Key Competitive Strengths
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Tarsons Products Limited (TARSONS)

Tremendous opportunity in export market

480

994

FY19 FY22

72% 73%
67% 67%

28% 27% 33% 33%

FY19 FY20 FY21 FY22

Domestic Exports

Tarsons Export Revenue (Rs. Mn) Tarsons Export Mix

CAGR- 27%

43%

57%

Branded ODM

35%

65%

Branded ODM

FY22

Export Revenue Breakup
FY19

 Tarsons caters to both Branded and ODM models under the ODM model, the product is independently designed & developed by the company as per the requirements given &
then sold to the respective brand owners. The company distributes branded products to more than 40 countries through a network of 45 active distributors. Tarsons registered
27% CAGR in export revenue over FY19–22. In FY22, Tarsons generated revenue of Rs.994 Mn (i.e., 33% of total revenue) from the overseas markets, with the US and Europe
accounting for majority of sales. It has developed strong partnerships with distributors across Asia-Pacific, the Middle East and Latin America. Moreover, the company has
formed strategic partnerships with US- and Europe-based companies for ODM sales, which contributed Rs.570 Mn to total revenue in FY22.

 The opportunity size for the global plastic labware market is between USD 8.2 and 8.4 billion, which offers tremendous export possibilities for Indian firms. While the steady
state organic growth expected in India for plasticware lab equipment is around 16%, large Indian manufacturers are looking at expanding their portfolio not just in India but
also across the globe opening gates for a huge potential export market allowing the market to grow higher. With increased investments by the Government of India in
pharmaceuticals and biotech R&D, the research ecosystem in India presents a significant opportunity for labware market in the near future, which in turn will open multiple
avenues for export of labware products from India.
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Tarsons Products Limited (TARSONS)

Global & Indian Laboratory Equipment Market Size and Growth Prospects

 The global labware (glassware and plasticware) market is expected to grow at 4.9% CAGR in 2020-2025 to reach INR 1,437 Bn by 2025 from INR 1,131 Bn in 2020. This
expansion is expected to be driven by investments by companies operating in the pharmaceutical sector with an aim to treat various chronic diseases. Whereas, Only plastic-
ware Global segment is expected to grow at a CAGR of 10.5% to INR 969 Bn.

 The Indian laboratory equipment market is expected to register a growth of 7.8% CAGR in 2020-2025 to reach ~INR 34.2 Bn by 2025 from INR 24 Bn in 2020. Similarly Indian
only plastic-ware segment is expected to be more than double by 2025 to INR 26 Bn from INR 12 Bn in 2020. This shift of growth from glassware to plastic-ware products is
expected to benefit Tarsons Products as majority of its SKUs consists of plastic-ware products.

 The domestic market for plasticware consumables in India is expected to grow at ~15% given the huge adoption of plasticware products over glassware products. Centrifuge
tubes and pipettes are being increasingly used by diagnostic laboratories and forensic sectors. Diagnostic laboratories wherein biochemical analyses on body fluids is
performed including the diagnostic laboratories of the large private and government hospitals, Pharmaceutical Research centres and CRO’s are consuming major quantities of
these consumables.

Global Laboratory Equipment Market 
Size (INR Bn)

Indian Laboratory Equipment Market 
Size (INR Bn)

1131

1,437

589

969

2020 2025E

Labware Only Plasticware

24

34

12

26

2020 2025E

Labware Only Plasticware

Indian Plasticware Laboratory Consumables 
Market Size (INR Mn)

1622 2395 49381253 1883

3698

332
548

1167
3279

4945

10050

2015 2020 2025E

Centrifuge Liquid Handling Cryoware Others
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Tarsons Products Limited (TARSONS)

End-user industry affirms strong growth prospects  

 The Academia/Research and Pharmaceutical segments contribute to majority of the end use making up for ~30% and ~28% respectively. The increasing demand from quality
tests and research laboratories in manufacturing industries, such as the pharmaceutical sectors, is one of the key factors driving the general laboratory equipment market growth.
Pharmaceutical companies are also finding an extensive use of automated general laboratory equipment, which is helping them overcome work burden and adhere to complex
and stringent regulatory requirements set by authorities such as the US FDA and EMA thereby driving the market growth.

 Under Pharmaceuticals, the R&D investment as a percentage of sales has been rising for several years and now stands at ~8-12% for some of the major Indian companies. There is
a high scope of penetration in this segment as globally the average R&D budget in developed markets is about 20%.

 While the research and pharmaceutical market is comparatively mature, it is the growth of the CRO, IVF Clinics, Diagnostic labs, Food and Beverage sectors which will heavily drive
the market growth of lab equipment. With a huge adoption of plasticware over the conventional glass products, plasticware products in these sectors are expected to experience a
growth of over 10% CAGR by 2025.

End-user Industry Breakup

31%

27%

11%
3%

24%

4%

Academia/Research Pharmaceutical CROs IVF Clinics Diagnostic Labs Others

India Laboratory Consumables Market by End Market (CAGR%)

10% 11% 12% 12%
10%

13%

17%
15%

18% 18%

Academia/Research Pharmaceutical CROs IVF Clinics Diagnostic Labs

2015-20 2020-2025E
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Tarsons Products Limited (TARSONS)

Strong Fundamentals

 Tarsons Products has posted a robust CAGR growth of 19%/29%/37% in its Revenue/EBITDA/PAT over FY19-FY22 respectively followed by industry leading EBIDTA/PAT
margin which stood at a whopping 51%/31% respectively in FY22. This was mainly led by strong growth in export markets and new product launches.

 Tarsons grew at a robust CAGR of 17% between the last 10 years which includes non-covid-19 years as well with industry leading average gross margins between 68-74%
coupled with robust higher-double digit ROCE between 28%-30% in the same period. The company has consistently reported robust financials in terms of growth and industry-
leading operating margins, along with superior return profiles, despite the business being capital-intensive.

 We believe high-quality products, Robust and well-diversified distribution network, Diversified product portfolio with 1700+ SKUs across 300 products and top-class in-house
backward integrated manufacturing facilities were some of the key factors behind strong growth in financials of Tarsons products.

 These key factors not only helped Tarsons to grow rapidly but also gave them a competitive edge over its peers as establishing business in such a market is an arduous task;
nonetheless, once established, a strong network can drive significant business growth and going ahead we expect the company to continue its strong growth trajectory. We
expect the company to grow its Revenue/EBITDA/PAT at a CAGR of 18%/16%/14% respectively over FY22 to FY24E with margins relatively being stable.

Revenue (Mn) EBITDA & Margin PAT & Margin

1787 1759
2289

3008
3610

4223

FY19 FY20 FY21 FY22 FY23E FY24E

717 693
1,034

1,527
1,769

2,069

40%

39%

45%

51%
49% 49%

0
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30%

35%

40%

45%

50%

55%
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390 405

689

1,007 1,098
1,317

22%
23%

30%

33%

30%
31%

100

300

500

700

900

1,100

1,300

1,500

18%

20%

22%

24%

26%

28%

30%

32%

34%

36%

FY19 FY20 FY21 FY22 FY23E FY24E



15 Anand Rathi Research

Tarsons Products Limited (TARSONS)

Vigorous Capacity Expansion Plans

 In West Bengal, Tarsons runs five manufacturing plants spanning 21,000 square metres. By building the new manufacturing facility in Panchla and Amta, West Bengal, the
company is increasing its manufacturing capacity for both current and new products, bringing the manufacturing land area to over 42,000 square metres (2x of current
21,256 sq.m). Subsequently, Tarsons would be able to cater to strong demand from both export and domestic markets and foray into the PCR and cell culture space; this
would raise the target addressable market to ~Rs.12 Bn.

 The company aims to fully commission the Panchla & Amta facility by H1FY24. Due to rising construction and equipment costs at both plants, the total budgeted capex is
anticipated to rise 20–25% from Rs.4,100 Mn. Additionally, the company has set aside Rs 620 Mn from the IPO proceeds for the expansion of the Panchla facility, which
would be done in stages. In addition, Tarsons expects to invest Rs1500-1600 Mn of it over the coming months, with funding coming from internal accruals.

Units Land 
Area 
(sq.m)

Property FY22
Revenue 
%

Products

Jangalpur 15,142 Owned 62% Pipette tip, Petri dish, PCR plate, micro-centrifuge tube, 
transfer pipette, bottle

Dhulagarh 4,047 Leased 25% Centrifuge tube, cryoware, micro-centrifuge tube

Burroshibtolla
I 

1,022 Leased 5% Desiccator, utility tray, drying tray, specimen container

Burroshibtolla
II

530 Leased 6% Ria vial, aspirator bottle, conical flask, funnel, KIPPS 
apparatus

Kasba 515 Leased 2% Centrifuge, magnetic stirrer, shaker

Panchla 21,550 Owned - Micro pipette tip, cryo vial, PCR and cell culture products, 
serological pipette

Amta 24,080 Owned -

Existing 
Capacity

Existing 
Capacity

Upcoming 
Capacity

CY21 CY23-24E

Capacity to double by FY23-24
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Tarsons Products Limited (TARSONS)

Competitive Landscape & Peer Comparison

 Historcally, the Indian labware/lifescience equipment market was dominated by global multinational companies but over the 36 years of Tarsons has not only survived but
thrived among the global competitors like Thermofisher, Becton etc, as it managed to substitute significant amount of imports and gained market share in the domestic
markets. Currently, Tarsons has a whopping market share of ~25% as compared to ~9-12% in FY20-21.

 With the exception of Poly Medicure (23%) and rivals, Tarsons reported average EBITDA margins of 39% from FY16 to FY21. However, due to demand tied to COVID-19,
domestic competitors (Genaxy and Abdos) had a large rise in EBITDA margins in FY21. Despite tough competition from both domestic and global Tarsons continue to
report industry leading margins of 40-45%.

 In a fragmented Indian Labware market Tarsons has established itself as a competitive global brand with current valuation the company looks fairly valued relative to its
peers considering strong growth prospects, upcoming new capacities by FY23-24, strong fundamentals and industry-leading operating margins.

Peer Comparison

Company

FY22/CY21

Revenue 
(INR Mn-FY21) Mcap (Bn) PE (FY22)

EV/EBIDTA
(FY22)

Revenue 
CAGR 

FY19-FY21

PAT CAGR
FY19-FY21

Lab Equipment Co's- India

Poly Medicure 7,850 71 48x 29x 13% 45%

Tarsons Products 2,290 37 38x 23x 13% 33%

Lab Equipment Co's- Global

Thermo Fisher (USA) 2,899,565 213 23x 24x 27% 45%

Guangzhou Jet Bio (China) 9,816 7 28x 32x 97% 71%

Becton Dickinson (USA) 1,491,293 69 55x 18x 11% 13%
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Tarsons Products Limited (TARSONS)

Strong & Experienced Management
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Tarsons Products Limited (TARSONS)

Key Risks

 Dependency on large distributors- Top 10 distributors accounted for 56% of FY21 revenues. Any disruption in the distribution network, including loss of any of the key 
distributors to competitors, could have a negative impact on the company’s ability to sell products.

 Tarsons imports over 75% of its raw materials from western countries like USA, Singapore, Europe, Malaysia and Taiwan. Any slowdown in these markets may lead to 
unavailability of key raw materials which could further impact its financials.

 With 87% of Tarsons revenue coming from manufacturing facilities located in West Bengal, this geographic concentration could adversely affect the company’s business 
operations at the time of slowdown.

 Tarsons uses a variety of raw materials including polystyrene, PP, HDPE, LDPE and other specialized medical-grade plastic resins to manufacture products. Prices of these 
commodities are influenced by fluctuations in the price of crude oil and by other macro-economic factors affecting availability of raw materials.
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Consolidated Financials

Source: Company, Anand Rathi Research

(In ₹ mn) FY-21 FY-22 FY-23E FY-24E

Net Sales 2,289 3,008 3,610 4,223 

Operating Expense 1,255 1,481 1,841 2,154 

EBITDA 1,034 1,527 1,769 2,069 

Other Income 54 85 88 148 

Depreciation 137 220 361 422 

EBIT 952 1,392 1,495 1,795 

Interest 27 42 23 28 

PBT 924 1,350 1,472 1,766 

Tax 236 343 374 449 

PAT 689 1,007 1,098 1,317 

Margins FY-21 FY-22 FY-23E FY-24E

Sales Growth % 30.1% 31.4% 20.0% 17.0%

Operating Margin % 45.2% 50.8% 49.0% 49.0%

Net Margin % 30.1% 33.5% 30.4% 31.2%

(In ₹ mn) FY-21 FY-22 FY-23E FY-24E

Liabilities

Equity Share Capital 2 2 106 106 

Reserves & Surplus 1,351 2,441 4,792 5,890 

Total Shareholder's Funds
1,353 

2,443 4,898 5,996 

Long-Term Liabilities 187 33 93 93 

Other Long-term Liabilities 1 33 58 58 

Deferred Tax Liability 39 33 44 44 

Short-term Liabilities 540 418 349 451 

Total 2,120 2,960 5,442 6,642 

Assets

Net Fixed Assets 955 1,425 2,997 4,473 

Long-Term L&A 188 404 - -

Non Current Investments - - - -

Other Non-Current Assets 5 2 - -

Current Asset 971 1,128 2,445 2,169 

Total 2,120 2,960 5,442 6,642 

Tarsons Products Limited (TARSONS)
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Rating & Target Price History

TARSONS rating detailsTARSONS rating history & price chart

Source: Bloomberg, Anand Rathi Research

NOTE: Prices are as on 29 June 2022 close.

Tarsons Products Limited (TARSONS)

Date Rating Target Price (₹) Share Price (₹)

29-Jun-22 BUY 867 711

400
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800

1000

1200
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Disclaimer:

Tarsons Products Limited (TARSONS)

Analyst Certification

 The views expressed in this Research Report accurately reflect the personal views of the analyst(s) about the subject securities or issuers and no part of the compensation of the research analyst(s) was, is, or

will be directly or indirectly related to the specific recommendations or views expressed by the research analyst(s) in this report. The research analysts are bound by stringent internal regulations and also

legal and statutory requirements of the Securities and Exchange Board of India (hereinafter “SEBI”) and the analysts’ compensation are completely delinked from all the other companies and/or entities of

Anand Rathi, and have no bearing whatsoever on any recommendation that they have given in the Research Report.

Ratings Methodology

 Analysts’ ratings and the corresponding expected returns take into account our definitions of Large Caps (>₹300 Billion ) and Mid/Small Caps (<₹300 Billion ) or SEBI definition vide its

circularSEBI/HO/IMD/DF3/CIR/P/2017/114 dated 6th October 2017, whichever is higher and as described in the Ratings Table below:

Ratings Guide (12 months) Buy Hold Sell

Large Caps (>₹300Bn.) 15% 5%-10% Below 5%

Mid/Small Caps (<₹300 Bn.) 20% 10%-15% Below 10%



22 Anand Rathi Research

Disclaimer:

Research Disclaimer and Disclosure inter-alia as required under Securities and Exchange Board of India (Research Analysts) Regulations, 2014

Anand Rathi Share and Stock Brokers Ltd. (hereinafter refer as ARSSBL) (Research Entity, SEBI Regn No. INH000000834, Date of Regn. 29/06/2015) is a subsidiary of the Anand Rathi Financial Services Ltd.

ARSSBL is a corporate trading and clearing member of Bombay Stock Exchange Ltd, National Stock Exchange of India Ltd. (NSEIL), Multi Stock Exchange of India Ltd (MCX-SX) and also depository participant

with National Securities Depository Ltd (NSDL) and Central Depository Services Ltd. ARSSBL is engaged into the business of Stock Broking, Depository Participant, Mutual Fund distributor.

The research analysts, strategists, or research associates principally responsible for the preparation of Anand Rathi Research have received compensation based upon various factors, including quality of

research, investor client feedback, stock picking, competitive factors, firm revenues.

General Disclaimer: - This Research Report (hereinafter called “Report”) is meant solely for use by the recipient and is not for circulation. This Report does not constitute a personal recommendation or take

into account the particular investment objectives, financial situations, or needs of individual clients. The recommendations, if any, made herein are expression of views and/or opinions and should not be deemed

or construed to be neither advice for the purpose of purchase or sale of any security, derivatives or any other security through ARSSBL nor any solicitation or offering of any investment /trading opportunity on

behalf of the issuer(s) of the respective security (ies) referred to herein. These information / opinions / views are not meant to serve as a professional investment guide for the readers.No action is solicited based

upon the information provided herein. Recipients of this Report should rely on information/data arising out of their own investigations. Readers are advised to seek independent professional advice and arrive at

an informed trading/investment decision before executing any trades or making any investments. This Report has been prepared on the basis of publicly available information, internally developed data and

other sources believed by ARSSBL to be reliable. ARSSBL or its directors, employees, affiliates or representatives do not assume any responsibility for, or warrant the accuracy, completeness, adequacy and

reliability of such information / opinions / views. While due care has been taken to ensure that the disclosures and opinions given are fair and reasonable, none of the directors, employees, affiliates or

representatives of ARSSBL shall be liable for any direct, indirect, special, incidental, consequential, punitive or exemplary damages, including lost profits arising in any way whatsoever from the information /

opinions / views contained in this Report. The price and value of the investments referred to in this Report and the income from them may go down as well as up, and investors may realize losses on any

investments. Past performance is not a guide for future performance. ARSSBL does not provide tax advice to its clients, and all investors are strongly advised to consult with their tax advisers regarding taxation

aspects of any potential investment.

Continued…
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Disclaimer:

Contd…

Opinions expressed are our current opinions as of the date appearing on this Research only. We do not undertake to advise you as to any change of our views expressed in this Report. Research Report may differ 
between ARSSBL’s RAs and/ or ARSSBL’s associate companies on account of differences in research methodology, personal judgment and difference in time horizons for which recommendations are made. User 
should keep this risk in mind and not hold ARSSBL, its employees and associates responsible for any losses, damages of any type whatsoever.

ARSSBL and its associates or employees may; (a) from time to time, have long or short positions in, and buy or sell the investments in/ security of company (ies) mentioned herein or (b) be engaged in any other 
transaction involving such investments/ securities of company (ies) discussed herein or act as advisor or lender / borrower to such company (ies) these and other activities of ARSSBL and its associates or 
employees may not be construed as potential conflict of interest with respect to any recommendation and related information and opinions. Without limiting any of the foregoing, in no event shall ARSSBL and its 
associates or employees or any third party involved in, or related to computing or compiling the information have any liability for any damages of any kind.

Details of Associates of ARSSBL and Brief History of Disciplinary action by regulatory authorities & its associates are available on our website i. e. www.rathi.com 

Disclaimers in respect of jurisdiction: This report is not directed to, or intended for distribution to or use by, any person or entity who is a citizen or resident of or located in any locality, state, country or other 
jurisdiction where such distribution, publication, availability or use would be contrary to law or regulation or which would subject ARSSBL to any registration or licensing requirement within such jurisdiction(s). 
No action has been or will be taken by ARSSBL in any jurisdiction (other than India), where any action for such purpose(s) is required. Accordingly, this Report shall not be possessed, circulated and/or 
distributed in any such country or jurisdiction unless such action is in compliance with all applicable laws and regulations of such country or jurisdiction. ARSSBL requires such recipient to inform himself about 
and to observe any restrictions at his own expense, without any liability to ARSSBL. Any dispute arising out of this Report shall be subject to the exclusive jurisdiction of the Courts in India. 

Copyright: - This report is strictly confidential and is being furnished to you solely for your information. All material presented in this report, unless specifically indicated otherwise, is under copyright to 
ARSSBL. None of the material, its content, or any copy of such material or content, may be altered in any way, transmitted, copied or reproduced (in whole or in part) or redistributed in any form to any other 
party, without the prior express written permission of ARSSBL. All trademarks, service marks and logos used in this report are trademarks or service marks or registered trademarks or service marks of ARSSBL 
or its affiliates, unless specifically mentioned otherwise.

Contd…
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Disclaimer:

Contd.

Statements on ownership and material conflicts of interest, compensation - ARSSBL and Associates 

Sr. 
No. 

Statement 

Answers to the Best of the knowledge
and belief of the ARSSBL/ its
Associates/ Research Analyst who is
preparing this report

1
ARSSBL/its Associates/ Research Analyst/ his Relative have any financial interest in the subject company? Nature of Interest (if
applicable), is given against the company’s name?.

NO

2
ARSSBL/its Associates/ Research Analyst/ his Relative have actual/beneficial ownership of one per cent or more securities of the
subject company, at the end of the month immediately preceding the date of publication of the research report or date of the public
appearance?.

NO

3
ARSSBL/its Associates/ Research Analyst/ his Relative have any other material conflict of interest at the time of publication of the
research report or at the time of public appearance?.

NO

4
ARSSBL/its Associates/ Research Analyst/ his Relative have received any compensation from the subject company in the past twelve
months.

NO

5
ARSSBL/its Associates/ Research Analyst/ his Relative have managed or co-managed public offering of securities for the subject
company in the past twelve months.

NO

6
ARSSBL/its Associates/ Research Analyst/ his Relative have received any compensation for investment banking or merchant banking
or brokerage services from the subject company in the past twelve months. NO

7
ARSSBL/its Associates/ Research Analyst/ his Relative have received any compensation for products or services other than
investment banking or merchant banking or brokerage services from the subject company in the past twelve months. NO

8
ARSSBL/its Associates/ Research Analyst/ his Relative have received any compensation or other benefits from the subject company
or third party in connection with the research report.

NO

9 ARSSBL/its Associates/ Research Analyst/ his Relative have served as an officer, director or employee of the subject company. NO

10 ARSSBL/its Associates/ Research Analyst/ his Relative has been engaged in market making activity for the subject company. NO
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